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Website engagement

We launched a redesigned homepage emphasizing improved navigation, a better user
experience and a more engaging visual presence. This update ensures prospective
students and visitors can easily access essential information, making their experience
with Edson College more straightforward and intuitive.
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Events

Edson College hosted more than 66 events and programs, from virtual workshops to signature
celebrations. Our efforts engaged nearly 15,100 individuals, including current and prospective students,
faculty, staff, alums, visiting scholars, families and members of our community of all ages.

Key outreach and community programming for 2024:

« Convocation

«  WICEventin March 2024.

» Festival of Health Farmers Market in April 2024.

« AZHispanic Chamber of Commerce Eventin July 2024.

Build a Kit Downtown Farmers Marke
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Social media data 2024

Audience

Total social media audience: 20,635 up from 18,599 in 2023.

Followers
f Facebook 6.9K

X X26K

In Linkedin5.5K
Instagram 5.3K

Key Performance Indicators

Posts across platforms:
1,467 posts - up from 1,382in 2023.

Post Impressions across platforms:
1.Mimpressions - down from 1.5Min 2023.

Post reactions and likes:
31,047 - up from 28,835in 2023.

Average post engagement across
platforms:
5.52% - down from 5.46% in 2023.

Our social strategy is constantly
evolving to keep up with changes to
the platforms. Our aimis to make sure
we are reaching our current audience
with content they want to engage
with, while reaching new audiences
through paid and organic content.

Top posts by engagement rate

X Tag + Response:

\\\\\ NOVEMBER 2024
GNSA EMERGING
LEADER

42.86% Retweets

Facebook Album Post:
EiEE e s e

N
24.8% Reactions

LinkedIn Slideshow PDF:

53.32% Reactions

Instagram Carousel Post:

v

15.48% Engagementrate

Total earned media mentions =1,093

To

Ad equivalency = $2.6M

*This is based on industry-standard calculations
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Edson College in the news 2024

p publishers

NPR

USA Today
The New York Times

MSN
Yahoo! Finance

provided by Cision.

This is what it would have cost us to pay for all of the
coverage the college earnedin 2024.

Aggregate readership =1.4B

This is the total publication readership and viewership
across all outlets Edson College was featured in.

Total owned media mentions =65
These are stories that appear in ASU-owned outlets,
such as ASU News, ASU Foundation, ASU Alumni,

etc. Stories posted only on Edson College’s website
do not count toward this total.
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https://www.facebook.com/501078498687360/posts/961384395990099
https://x.com/asunursing/status/1854611866426986550 
https://www.instagram.com/p/C6_5j0zNchI/
https://www.linkedin.com/feed/update/urn:li:ugcPost:7238969751077576704/ 
https://www.npr.org/sections/health-shots/2024/03/29/1241424775/exercise-timing-circadian-rhythm-morning-evening
https://ct.moreover.com/?a=53549433449&p=7r6&v=1&x=cexf96K9EZVyZW4SwR9dfw
https://www.nytimes.com/2024/05/04/well/move/workout-exercise-morning-evening.html
https://www.msn.com/en-gb/health/other/penn-state-team-identifies-distinct-sleep-patterns-and-their-correlation-to-overall-health/ar-BB1jNfr9?ocid=Peregrine
https://finance.yahoo.com/news/march-dimes-announces-mom-baby-113000252.html?guccounter=2&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAACpQjuiPQ32K9ruG_O-ZMU4nh2KKzzHbe48CbbHVpXqG0ftCp8m_3EIYgZtfS31LtCfoCZBfpENzvzmes8CNEVMz_KThKj7H_DofWsl1jkQpa-H7kRHUFHPigJJG--Og4zttQDZtvT8EUG2rLRIeVWmRfPusWXbIQwXLtDX3rrPB
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Alumni engagement

With our legacy of care established from our original alumni class of 6 graduates, to the more than Alumni events:
21,035 (20,401 living) Edson College graduates who continue to shape our community, state,
country and world; the pride and honor we have in our alumni population is immeasurable. +  Edson College Alumni Socials.

«  AlumniBike Ride and Social with the Dean.
. « Dean’s Alumni Town Hall.
Edson College Alumni Board «  Finals Coffee with Alumni.
« Golden Reunion.
« Edson College Homecoming Block Party with alumni
activities.
« Edson College Pat Tillman’s Run team. Homecoming Posters and Popsicles " ' :
+  Alumni Board Meetings: quarterly. Ll Y
« Young Alumni Popsicles and Posters event.

The 2024 Edson College Alumni Board consists of 14 alumni from various
backgrounds, experiences and career paths. The alumniboard meets
four times a year with a new class of board members starting their
two-year termin the summer.

2024 Alumnioutreach and events: «  Alumnitours of Edson College including Grace
Center for Innovation in Nursing Education.
Communication: « Edson College alumni panelsin the Spring and Fall.

¢ Four customized newsletters by program area.

¢ Targeted alumni emails.

e Social media outreach via LinkedIn, Instagram and YouTube.
¢ Alumni Spotlight news stories.

o Comprehensive alumni website presence.

Golden Reunion
Programs:
New Alumni Mentor program communication: Launchedin Spring 2023

« Five student and alumni matches in Spring 2023.
« 20 students and alumni matched in Fall 2023.
* 41 mentor applications for Fall 2024.

Young Alumni Outreach:

« New targeted outreach at Fall
Welcome with interactive activities. ) .

«  TAorientation to build brand e | X8
awareness of alumni affinity. : & Wb LT

« ClassBanner.

« Postersand Popsicles young
alumnievent.

« “Next Steps” marketing outreach
to graduating students.

) W A
y L) 4
ki

i = N ”

30 3t



Annual report 2024

For more information visit:

@ nursingandhealth.asu.edu

¥ nursingandhealth@asu.edu

Health North Building, 3rd Floor
550 N. 3rd St., Phoenix, AZ 85004

Q (602) 496-2644

% Edson College of Nursing
and Health Innovation

Arizona State University
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